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Key Stage 4 Framework for Learning  
Year 9 2018-2019: Happy Foundations 

 

Curriculum Area: Media Studies  
 

Year 9 Autumn 1 Autumn 2 Spring 1 Spring 2 Summer 1 Summer 2 
Syllabus Advertising and 

Marketing. 
 

Theoretical Framework 
* Media Language. 

* Media Representation. 
*Media Audiences. 
*Media Industries. 

 
 

Cross Promotion in the Music 
Business. 

 
Theoretical Framework 

* Media Language. 
* Media Representation. 

*Media Audiences. 
*Media Industries. 

 

ELE –
 1

 D
ay: 

TV Crime Drama. 
 

Theoretical Framework 
* Media Language. 

* Media Representation. 
*Media Audiences. 
*Media Industries. 

 

Horror Films. 
 

Theoretical Framework 
* Media Language. 

* Media Representation. 
*Media Audiences. 
*Media Industries. 

 

News Reporting. 
 

Theoretical Framework 
* Media Language. 

* Media Representation. 
*Media Audiences. 
*Media Industries. 

 

TV Game Shows 
 

Theoretical Framework 
* Media Language. 

* Media Representation. 
*Media Audiences. 
*Media Industries. 

 

ELE –
 3

 D
ays 

Knowledge Students will begin to 
learn about the Key 
Concepts used in Media 
(called the Theoretical 
Framework) 
* Media Language. 
*Media Audiences. 
 
 
Students will learn about 
the importance of 
advertising in media. 
 
They will analyse two 
contrasting print Ads for 
drinks products, focusing 
on Media Language and 
Media Audience. 
 
Students will then 
research and design a print 
advert for a new drinks 
product ‘Dynamite Life’ 
following a set brief, using 
the appropriate key 
concepts and will aim it at 
a specific audience. 
 

Students will continue to learn 
about the Key Concepts used 
in Media (called the 
Theoretical Framework) 
* Media Language. 
* Media Representation. 
*Media Industries. 
 
Students will learn about 
cross-promotion in 
advertising, and link it to the 
music business. 
 
Students will analyse the 
Media Language in CD Covers 
and Music Videos. 
 
They will research the Music 
Industry and the link between 
budget and advertising. 
 
Students will consider the 
representation of the artist/ 
band in cross-promotion. 
 
The role of the audience will 
be explored. 

Students will deepen their 
learning about the Key 
Concepts used in Media (called 
the Theoretical Framework) 
* Media Language. 
* Media Representation. 
 
Students will research the 
history of TV Crime Drama, 
looking at four different sub-
genres (Midsomer Murders, 
Sherlock, Cagney and Lacey, CSI 
Miami). 
 
Each drama will be analysed in 
terms of codes and conventions 
(media language), narrative 
structure (Todorov theory) and 
stock characters (Propps 
theory). Students will explore 
how each aspect adds to its 
success. 
 
Students will work to devise 
their own TV Crime Drama. 

Students will begin to 
develop their understanding 
of the Key Concepts used in 
Media (called the Theoretical 
Framework) 
* Media Language. 
* Media Representation. 
 
Students will research the 
history of the horror film. 
They will develop an 
understanding of various 
research methods (primary 
and secondary research). 
 
Students will recognize the 
Media Language in horror 
films and film trailers. 
 
They will learn about 
audience gratification 
(Blumler and Katz theory). 
 
Students will work to devise 
their own horror trailer. 
 

Students will continue to 
develop their understanding 
of the Key Concepts used in 
Media (called the Theoretical 
Framework) 
* Media Language. 
* Media Representation. 
*Media Audiences. 
*Media Industries 
 
Students will learn about the 
history of TV News reporting 
– focusing on the UK. 
They will consider the forms 
and conventions of TV News 
reporting, and they will 
analyse four different 
programmes (BBC 1, Channel 
4, Channel 5, and Sky News). 
 
Students will be set a project 
to devise a brand new 
programme, marketed 
towards teenagers. 
Each group will discuss, and 
devise a news report of 
approximately two minutes 
duration for their news 
bulletin, appropriate for 
their target audience. 

Students will develop their 
understanding of the Key 
Concepts used in Media (called 
the Theoretical Framework) 
* Media Language. 
* Media Representation. 
*Media Audiences. 
*Media Industries. 
 
Students will consider the 
Media Language of TV games 
shows. 
They will explore the TV 
industry – looking at 
scheduling techniques and 
channel identity. 
Students will consider profiling 
audiences by their values and 
lifestyles (VaLs). 
 
Students will be set a project 
to devise the details around a 
new game show ‘Crown 
Jewels’. 
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Skills 
 

Analyse and Responding 
Skills 
Deconstruct two print 
adverts for drink products. 
 
Compare and contrast the 
techniques used in each 
advert. Linking each advert 
to their target audience 
and secondary audience 
(possibly tertiary audience 
too). 
 
Construction Skills 
 
Design of a print advert 
using the appropriate 
forms and conventions, on 
Photoshop. 
 
 

Research, Planning and 
Presentation Skills 
Creative response to a brief 
for a new marketing campaign 
to promote a new artist/ 
band. 
 
Construction Skills 
 
Produce a storyboard of a part 
of a music video.  
 
Design of a CD Cover using the 
appropriate forms and 
conventions, on Photoshop. 
 

Analyse and Responding Skills 
Students will analyse four 
different TV Crime Dramas, 
identifying the representation 
of characters, the setting and 
locations, the narrative, themes 
and style. 
 
Research, Planning and 
Presentation Skills 
Analysis of the promotional 
trailers for each show, focusing 
on forms and conventions of TV 
trailers and the role they play in 
promoting the programme 
 
Students will devise the 
storyboard for a scene in their 
new drama, which is detailed 
and fit for use. 
 
Construction Skills 
Students will use a digital 
camera to create a range of 
different shots, including 
different angles, zooming, 
panning and tracking. 
Each student must play a range 
of different roles in the 
production team: director, 
actor, camera operator. 
 
Each student will develop 
editing skills using Movie Plus6, 
including cropping, 
titles/credits, music and sound 
effects. 

Research, Planning and 
Presentation Skills. 
 Students will create an 
original idea for a new horror 
film aimed at the teenage 
market. 
 
Students will devise the 
storyboard for the trailer 
which is detailed and fit for 
use. 
 
Construction Skills 
Students will use a digital 
camera to create a range of 
different shots, including 
different angles, zooming, 
panning and tracking. 
Each student must play a 
range of different roles in 
the production team: 
director, actor, camera 
operator. 
 
Each student will develop 
editing skills using Movie 
Plus6, including cropping, 
titles/credits, music and 
sound effects. 

Analyse and Responding 
Skills 
Students will analyse four 
different TV News bulletins, 
focusing on the media 
language and the Institutions 
involved. 
 
Research, Planning and 
Presentation Skills 
 
Students will work in a group 
and will discuss, and devise a 
new News Bulletin 
appropriate to their target 
audience. 
 
Construction Skills 
 
Using a digital camera to 
create a range of different 
shots, including different 
angles, zooming, panning 
and tracking. 
Each student must play a 
range of different roles in 
the production team: 
director, actor, camera 
operator. 
 
Each student will further 
develop editing skills using 
Movie Plus6, including 
cropping, titles/credits, 
music and sound effects. 
 

Research, Planning and 
Presentation Skills. 
Students will work in groups to 
devise a new game show. 
 
Students will script the opening 
exposition of the host. 
 
Construction Skills 
 
Using a digital camera to 
create a range of different 
shots, including different 
angles, zooming, panning and 
tracking, students will film the 
opening to their game show. 
Each student must play a range 
of different roles in the 
production team: director, 
actor, camera operator. 
 
Each student will further 
develop editing skills using 
Movie Plus6, including 
cropping, titles/credits, music 
and sound effects. 

Assessment Marking Point 1 
Written analysis to 
compare and contrast the 
techniques used in each 
advert, linked to their 
target markets. 
 

Marking Point 2 
Design of own print 
advert, using the 
appropriate conventions. 
Marking Point 3 
Review and evaluation of 
work produced during this 
unit of work. 
 
 

Marking Point 1 
CD Cover design, using the 
appropriate conventions. 
 

Marking Point 2 
Storyboard for music video, 
using the appropriate 
conventions 
 
Marking Point 3 
Progress Test to check 
understanding of topics 
covered. 
 
 

Marking Point 1 
 Written analysis of the forms 
and conventions of one chosen 
crime programme. 
 
Marking Point 2 
Written analysis of the forms 
and conventions of a second 
contrasting crime programme. 
 
Marking Point 3 
Review and evaluation of work 
produced during this unit of 
work. 
. 

Marking Point 1 
Written analysis of the forms 
and conventions of 2 TV 
bulletin. Analysis to compare 
and contrast the techniques 
used, linked to target 
audience and channel 
identity. 
 
Marking Point 2 
Edited report. 
 
Marking Point 3 
Progress Test to check 
understanding of topics 
covered. 
 

Marking Point 1 
Written analysis of the forms 
and conventions used in 
horror film trailers. 
 
Marking Point 2 
Edited trailer 
 
Marking Point 3 
Review and evaluation of 
work produced during this 
unit of work 
 
 
 
 

Marking Point 1 
Written analysis of the forms 
and conventions of TV Game 
shows. 
Marking Point 2 
Edited scene. 
 
Marking Point 3 
Progress Test to check 
understanding of topics 
covered. 
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Cultural 

Enrichment 
READ 
Extension research work – 
becoming familiar with the 
different media platforms. 
 
WATCH 
A variety of TV 

advertisements, become 
familiar with the different 
styles and techniques used 
to engage their target 
audience. 
 
VISIT 
Students can visit a variety 
of organisations in Media 
City Salford. 
 
http://www.bbc.co.uk/sho
wsandtours/tours/media_
city 
 

READ 
Extension research work – 
becoming familiar with the 
music business and the 
development of music videos. 
 
WATCH 

A variety of music videos, from 
different genres and eras. 
 
VISIT 
 
Students can visit a variety of 
organisations in Media City 
Salford. 
http://www.bbc.co.uk/showsa
ndtours/tours/media_city 
 
 
 
 

READ 
Extension research work – 
becoming familiar with the 
crime drama genre. 
 
WATCH 
A variety of TV crime dramas 

become familiar with the 
different styles and techniques 
used to engage their target 
audience. 
 
VISIT  
Students can visit a variety of 
organisations in Media City 
Salford. 
http://www.bbc.co.uk/showsan
dtours/tours/media_city 
 
 

READ 
Twitter accounts of news 
bulletins and individual 
journalists. 
 
WATCH 
TV News bulletins – national 

and local. 
 
VISIT 
Students can visit a variety of 
organisations in Media City 
Salford. 
http://www.bbc.co.uk/show
sandtours/tours/media_city 
 
 
 

READ 
Extension research work – 
becoming familiar with the 
horror genre. 
 
WATCH 
Variety of horror films 

directed at a teen market. 
 
VISIT 
Students can visit the 
cinema. 

READ 
Extension research work – 
becoming familiar with the TV 
game show genre and the 
history of television.  
 
WATCH 

A variety of TV game shows, 
become familiar with the 
different styles and techniques 
used to engage their target 
audience. 
 
VISIT 
Students can visit a variety of 
organisations in Media City 
Salford. 
http://www.bbc.co.uk/showsa
ndtours/tours/media_city 
 
 
 
 
 

Character  
 
 
 
QofS – Optimism 
Students will tackle the 
new subject with 
optimism, questioning and 
analysing all aspects of the 
different media platforms 
and texts. 

 
 
 
 
QofS – Empathy 
Students will begin to 
understand the power and 
influence the media has on 
other peoples’  lives and 
accept their social 
responsibility to be fair and 
honest with their work and 
opinions. 

QofS – Creativity & Curiosity 
Students will start to view the 
media with a new sense of 
curiosity, questioning and 
analysing all aspects of 
advertising and marketing. They 
will develop their skills at 
working independently and 
cooperatively 

QofS – Responsibility & 
Reflection 
Students will work to ensure 
that their creativity is used 
to represent all members of 
society with equality and 
equity. 
Students will take the 
opportunity to reflect on 
their work. They will 
celebrate their successes and 
acknowledge their 
weaknesses. 

QofS – Practice & Resiliency 
Students will use time 
allotted to refine the work 
they are producing. To use 
prior evaluations and 
reviews to improve their 
practice. 

 
 
 
 
 
QofS – Motivation 
Students will develop their 
ability to push themselves and 
remain motivated and on task 
whilst working independently.  
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